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Create a content 
cadence that will 
help you avoid 
writer’s block

Overview
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Remember this 
single rule:

Clicks are currency
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Clicks are the way 
that your list 
validates your 
content

Content Creation and Cadence
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Think of your email 
as an ascension of 
content
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There are 4 key 
parts
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Section 1: 
What to 
expect
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Example
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Example

Hey, it’s Steve…

This week I recorded a few overview videos on what I would be buying if I was actively 
looking for a home in San Diego:

● The only 4 Bedroom homes in San Diego I would buy right now
● The best Luxury Home for sale in Del Mar
● The biggest home I could get for under $2m
● My 3 favorite home sales this week

In today’s email, I’ll cover everything you need to know when viewing homes in person 
for the first time

https://fakelink.com
https://fakelink.com


Section 2: 
Links that 
build authority
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What I am consuming this week in real estate:

Mortgage Rates Should drop this week (Via CNN)

What the housing market seems to have stalled (Via CNBC)

What the 2025 housing forecast is looking like (Via Forbes)

Why buying a luxury home now,will still give you huge returns in 7 
years (via RobbReport)

https://cnn.com
https://cnbc.com
https://forbes.com
https://robbreport.com


Links that would 
work
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● Event Links
● Blog posts you wrote
● National RE Stories
● Local Stories
● PDF LInks - Market report etc…
● Top Food posts
● Upcoming live webinars for you (could be CTA at bottom of the email)



Section 3: 
The Main Event
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Section 3: 
The Main Event
Matt Gray
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Section 4: 
The Sales Part
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That’s it!

If you’re considering a move in the next 90 days, every journey is 
different. 

If you want an A to Z strategy on what it will take to buy a home in 
today’s market, book a call below.

<button>Schedule a Call</button>

*There is no obligation and you can decide how to move forward 
after the call
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That’s it!

If you are moving in the next 90 days, did you know there is a 
simple way to sell your home for the highest price without all the 
open houses?

We may have an offer for you home in the next 96 hours.

<button>Unlock my Home Offer</button>

*There is no obligation and this is free to learn more



Section 4: 
The Sales Part
Matt Gray
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Homework:

Homework
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Questions and 
Challenges
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